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Caption:		
Figure	1.	A	conceptual	model	of	fashion	cities	as	a	field,	using	ideal	types	of	the	manufacturing,	
design	and	symbolic	fashion	city	(see	text	for	details).	It	is	a	ternary	diagram,	and	the	closer	a	city	to	
each	corner,	the	more	closely	it	fits	that	ideal	type.		
 
	
